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Maa Ganga

The national river of India — the Ganga has spiritual, economic,
environmental and cultural importance in the country. It originates in the
Gangotriglacier in the Himalayas and flows more than 2500 km into the Bay
of Bengal. In terms of water flow, it is the third largest river in the world.
Varanasi, often regarded as the spiritual capital of India, lies on the banks of
the Ganga. Rishikesh, Haridwar, Kanpur, Allahabad, Mirzapur, Patna,
Bhagalpur are some of the major towns and cities along this mighty river.

In West Bengal, the river divides into the Hooghly (flowing through Kolkata)
and the Padma (flowing into Bangladesh) and ultimately flows into the Bay
of Bengal. The fertile delta of Sunderbans formed when Ganga and
Brahmaputra enter the Bay of Bengal is the largest delta in the world. The
endangered Ganga river dolphin, India's national aquatic animal, is one of
only five species of freshwater dolphins in the world. Sadly, its numbers
have been reducing due to unchecked pollution of the river. The Ministry of
Environment and Forests, declared them to be 'non-human persons' and so
cannot be captured for entertainment purposes.

India's largest river, Ganga, has been India's lifeline for ages, as it courses
through the Western Himalayas in Uttarakhand towards the east and into
Bay of Bengal. A sacred river, it not just provides for the millions of people
who live along its banks, but also is home to 140 species of fish, the
endangered Ganges River Dolphin, and 90 species of amphibians. However,
in recent years, its over-usage has led to its pollution, which poses a serious
threat to the aquatic lives and human population dependent on it. With a
sustainable view and an increased awareness, many action plans to revive
Ganga's purity and cleanliness had beeninitiated.
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Samarjahan Foundation

Samarjahan Foundation for promotion of Indian Music is a cultural and
educational initiative intended to promote and disseminate the classical
and popular traditions of Indian music, including those rooted in the Sufi
cultures.

The Foundation presents interdisciplinary programs that bridge the gap

between talent and musicindustry, including:

= Publiceventssuch as concerts, lectures, and exhibitions.

= Scholarly activities including publications and conferences, as well as the
development of a comprehensive archive of scores, books, and
recordings.

» Professional opportunities that foster exchange among talented
musicians, scholars, performers, composers, musicologists, and music
educators.

» Creatinganawareness of Indian performing arts.

» Encouraging & hosting talented local artist programs.

Our motto is “sharing the joy of music” which we promote through
performances, workshops, collaborations, research and exciting projects.
We are an inclusive organisation and encourage participation with people
from different cultural perspectives including awareness about social
problems.

YANYG AZCSSAMAY,

U7 :
a trébute lo %ﬂ' gmg “z



A

4

Samar] eet Randhava



Samarjeet Randhava

Sufi as we all know is one of the most anicient and purest forms of music,
not just in India but all across the globe. Prayer, Prarthana or Ibadat
whichever is the term applied, the purity and sanctity of this extremely
serene genre of music remains the same.

Music is a medium which connects the “Atma” or the creation with the
“Parmatma” or the creator and Sufiis indispensably linked with spirituality.
There are very few dedicated souls not just in India but globally who have
transcended all the barriers of geography, caste, creed and religion to
dedicate their entire life for the upliftment, propagation, nurturing and
survival of this ancient form of music.

One such name is Ms. Samarjeet Randhava. Despite being a trained classical
vocalist she choose Sufiand Devotional as her forte.

She has worked relentlessly in order to make preaching's of famous saints
both to the class and the masses. She has been to different parts of the
country to spread interest and awareness about the forgotten gems from
the ocean of music.

Samarjeet thoroughly enjoys presenting the verses of saints in a very lucid
way. She has the charm of holding audience's attention for the whole night
during her live performances.

Her contribution to the society through her singing and dedication towards
making young India remain connected to the roots has been extremely

commendable over the past few years.

Sheisalsothe principle trustee of Samarjahan Foundation.
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Ganga-e-Samar

India is one of the most water-challenged countries in the world. Its rivers
are depleted by over-extraction, deforestation, pollution, and climate
change. Major rivers are shrinking and rivers that were once perennial now
only flow seasonally as India becomes more desert-like. The volume in
rivers is slowly decreasing, from about 182,824 cubic feet in 1951 to only
54,561 in 2011. To make matters worse, only a small percentage of this
water is usable for human purposes—a mere 33,125 cubic feet. That
number is expected to decrease to 28,746 cubic feet by 2025. This, in turn, is
killing species and destroying natural resources.

The Ganges, historically relied on for agriculture, and the Indus Rivers are
often listed as the most endangered in the world. Both are threatened by
rampant pollutants and plans to build dams. Agriculture is India's economic
mainstay, and water is crucial to its people. But with the way things are, the
country could face severe water shortages this century. This could mean
doom for many farmers and long-term damage for the ecosystem.

Samarjahan Foundation is working towards contributing in mission of
cleaning Ganga by awaking the public through a music video. The music
video called Ganga-e-samar — will depict the innumerable ways in which
people are dependent on the river and also the different ways in which they
are polluting river. It is a request to Maa Ganga to keep flowing even though
the masses are misutilizing the river, even though it has been prohibited in
Vedas and Puranas. The lyrics of the song are in Hindi and Sanskrit.

With an eye on raising awareness about the cleanliness of Ganga, this song
makes a gibe on the common man who is not aware how to treat Maa
Ganga. We, as beneficiary of Maa Ganga, are punishing Maa Ganga by doing
all the acts that are prohibited in Ganga and are unable to understand the
painthat Maa Ganga has to go through because of our misdeeds.

Ganga river's water quality had been acclaimed in ancient times. Its life-
giving and healing qualities are evident from the following description in
Rajanirghanta ( ~300 AD) meaning "The qualities of Ganga water are:
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Ganga-e-Samar

Coolness, sweetness, transparency, high tonic property, wholesomeness,
potability, ability to remove evils, ability to resuscitate from swoon caused
by dehydration, digestive property and ability to retain wisdom":

3T Gieed IOIT: Tdeasy, TG,

duercae, ysTaTRaT s enafaere:

The properties of Ganga river’s waters quoted above are remarkable, to say
the least. However, in present times the river water quality is abysmal, posing
a grave environmental threat to the region. The change in water quality may
have been occurring over many centuries. Ancient scriptures had cautioned
against misusing the Ganga river. For instance, the following edict in Sanskrit
prohibited thirteen types of human actions, viz.: defecation; ablutions;
discharge of wastewater; throwing of used floral offerings; rubbing of filth;
body shampooing; frolicking; acceptance of donations; obscenity; offering of
inappropriate praises or even hymns in a incorrect way; discharging of
garments; bathingand, in particular, swimming across.

3o gugeia U e faviaq |
WaaTIAS B forafed ABaHU |
sTaeidaTee shist Ufdorgardelaa |
seardtefRfirda: scadtef gereea|
e ITIHATITT FoaTed feaiua: ||

SgaTUsygRIor (800 <0)

Such strictures got diluted over time. But, the environmental significance of
these precautions is obvious to the modern mind. And, what is equally
significant, they convey a sense of deep respect for National River Ganga.
Samarjahan foundation have taken up the task to take these strictures to the
people of India through the most effective medium - musicand video song.

gﬂgd sl=sama,

) 77
a tribute lo ///(/}/ (9(///7(/



The Tribute




The Tribute
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Making of the ieo

-

Samarjahan foundation is proud to share
the plan of making of upcoming Ganga-e-
Samar video song for awakening the masses
for keeping the Maa Ganga clean. A great
music video doesn't just happen by
accident. The penultimate step in making
music video project a reality, is shooting it.
Samarjahan Foundation will shoot the
Ganga-e-Samar music video in five cities
along the bank of Ganga to start the
awareness campaign right from the
begining.

The foundation of the upcoming concerts
will be laid down during the shooting of the
music video. The idea is to show the change
in culture as Maa Ganga flows down from
Haridwar to West Bangal to Bay of Bengal.

L

The entire team consists of -

- Band members

- Sound engineers

- Tour Manager

- Camera Persons

- Lighting Person

- Director of Photography

Not only the band playing will be
shoot at every location but also the
culture of every city will be shot to
make it one of the best tribute to
Maa Ganga. Starting from Rishikesh
to Patna, The music video will try to
cover as many cities as possible
alongthe bank of Maa Ganga.



6 Cities Concert

Samarjahan Foundation will launch the ceremony, five city concert and social media to
Video song at Launch Ceremony and empower people, especially the youth. The
then take it to masses for awakening the
masses for keeping the Maa Ganga clean
through Concert Tour in five cities along

River Ganges. It will be one of the biggest
awareness campaign for keeping the prosperous and beautiful environment created

campaign promotes opportunities for action and
acknowledges those that contribute to the spirit

of Clean Ganga. Ganga-e-Samar promotes a

Maa Ganga clean. Launch ceremony may and nurtured by a supportive community.
take place at Lucknow or New Delhiand  Ganga-e-Samar will light a spark within you as

Concert destination include Haridwar, the most acclaimed Sufi, Devotional and Qwaalli
Kanpur, Varanasi, Allahabad and Patna performer Samarjeet Randhava, will take the
will witness one of the biggest awareness stage and mesmerize the audience. Through the
campaign for the cause. Ganga-e-Samar concert various groups and

organisation will come together and work in
The awareness campaign will reach to synergy to become an responsible society

lakhs of people in India through launch towards Maa Ganga.
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CleanMaaGanga Qest
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The Ganga-e-Samar, during its concert tour will promote youth talent, stimulate
their creativity, show school spirit and identify and acknowledge CleanMaaGanga
Ambassador. CleanMaaGanga will represents a banner and a creator of
opportunity (space) for students, people and organisations to be in action and to
be acknowledged for their achievements. So while CleanMaaGanga creates and
supports champions and an opportunity to practice leadership, the Ambassador
role can simply to be the wind beneath their wings.

The aim of CleanMaaGanga ambassadors is to encourage youth to aspire, to
dream and to exercise their right to express themselves through performing and
creative arts. It also carries the purpose to give young people the platform to
realise their potential and to boost their confidence for better leadership qualities.

The concert at different cities will be a fantastic oppurtunity for youth to show their
unique talent and skills along with well known artists.
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Your sponsorship will make your brand and product highly visible to lakhs of
people that will be attracted to this video song and concerts. As a sponsor, your
involvement allows you the opportunity to meet local residents and create loyal
groups of consumers who may or may not be familiar with your brand.

Some Benefits of Sponsoring Sounds of Light:

B Recognition of your corporate goodwill through your valuable support for this
pious cause.

B Raise your corporate profile through concert flyers, posters and marketing
material.

B Showcase your products and services to your chosen target markets.

B Maximise exposure of your company name and logo through the event.




Rs. 20 Lakh

Logo Inclusion:

¢

Sponsor logo to be included in the Video
Song as Platinum Sponsor and 15
second Company or product shoot will
be included in the video story line.
Sponsor website link to be given on the
Youtube channel.

Your logo will appear in a prominent
position on Samarjahan Foundation
Website and Samarjeet Randhava's
Website. Samarjeet Foundation,
Samarjeet Randhava's and other
associated companies Social Media
pages which includes Facebook, Twitter,
Instagram and Pinterest.

Sponsor logo will be printed on the
uniform of our team of volunteers in
various cities.

Advertisement:
¢ Sponsor will be mentioned on local

radio station ads and in print and
electronics media as a Platinum sponsor.

¢ Sponsor will be mentioned as a

Platinum sponsor and logo will be
included in email campaigns to over 20
lakh email database with a link to your
website.

GANG AZCSSAMAY,

¢ Targeted promotion as Platinum

Sponsor to over 10 lakh students in
1000 schools and their families in
across India through the
CleanMaaGanga quest.

Signage Marketing:

¢

¢

Your logo will appear on Ganga-e-
Samar billboards and banners.

Your ad appearing on a roll up banners
at the entry/ exit at each eventin 6
venues.

Your advertisement will appear on
Ganga-e-Samar web media partner
programes.

Print Marketing:

¢

¢

¢

Your logo will be printed on 50,000
flyers.

An A4 page ad on 3,000 souvenir
booklets given out at the event.

Logo advertisement on 5000 posters.

Additional Inclusions:

¢

¢

Acknowledgments from the stage
during the event.

1 minute video promo during each
concert.

An Autographed framed Ganga-e-
Samar memorabilia t-shirt signed by
artists.

A table to promote your
business/company during the concerts.
To distribute the literature to the
audience

6 VIP seats for dinner with performers.
10 VIP platinum Ganga-e-Samar passes
10 autographed artists CD's.
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Rs. 10 Lakh

Logo Inclusion:

¢ Sponsor logo to be included in the Video
Song as Gold Sponsor and 5 second
Company or product shoot will be
included in the video story line.
Sponsor website link to be given on the
Youtube channel.
Your logo will appear in a prominent
position on Samarjahan Foundation
Website and Samarjeet Randhava's
Website. Samarjeet Foundation,
Samarjeet Randhava's and other
associated companies Social Media
pages which includes Facebook, Twitter,
Instagram and Pinterest.

Advertisement:

4 Sponsor will be mentioned in print and
electronics media as a Gold sponsor.

¢ Sponsor will be mentioned as a Gold
sponsor and logo will be included in
email campaigns to over 20 lakh email
database with a link to your website.

¢ Targeted promotion as Gold Sponsor to

Y ANYG AZCSSAMAY,
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over 10 lakh students in 1000 schools
and their families in across India
through the CleanMaaGanga quest.

Signage Marketing:

4 Your logo will appear on Ganga-e-
Samar billboards and banners in
respective ratio.

4 Your ad appearing on a roll up
banners at the entry/ exit at each
event in 6 venues.

Print Marketing:

¢ Your logo will be printed on 50,000
flyers in respective ratio.

¢ Half A4 page ad on 3,000 souvenir
booklets given out at the event.

¢ Logo advertisement on 5000 posters
in respective ratio.

Additional Inclusions:

¢ Acknowledgments from the stage
during the event.

¢ 1 minute video promo during each
concert.

4 A table to promote your
business/company during the
concerts.

To distribute the literature to the
audience

4 VIP seats for dinner with
performers.

6 VIP platinum Ganga-e-Samar passes
10 autographed artists CD's.




Sponsorship Package




Rs. 5 Lakh

Logo Inclusion:

¢ Your logo will appear in a prominent
position on Samarjahan Foundation
Website and Samarjeet Randhava's
Website. Samarjeet Foundation,
Samarjeet Randhava's and other
associated companies Social Media
pages which includes Facebook, Twitter,

- Instagram and Pinterest.

Advertisement:

4 Sponsor will be mentioned as a Silver
sponsor and logo will be included in
email campaigns to over 20 lakh email
database with a link to your website.

¢ Targeted promotion as Silver Sponsor to
over 10 lakh students in 1000 schools
and their families in across India
through the CleanMaaGanga quest.
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Signage Marketing:
¢ Your logo will appear on Ganga-e-
Samar billboards and banners in
respective ratio. —.
4 Your ad appearing on a roll up banners
at the entry/ exit at each event in 6
venues.

Print Marketing:

¢ Your logo will be printed on 50,000 ’
flyers in respective ratio. —

¢ Quarter A4 page ad on 3,000 souvenir
booklets given out at the event.

¢ Logo advertisement on 5000 posters in
respective ratio.

Additional Inclusions:

¢ Acknowledgments from the stage
during the event.

¢ 1 minute video promo during each
concert.

4 A table to promote your
business/company during the concerts.

4 To distribute the literature to the

audience

2 VIP seats for dinner with performers.

3 VIP platinum Ganga-e-Samar passes

5 autographed artists CD's.
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Sponsorship Package




Logo Inclusion:

¢ Your logo will appear in a prominent
position on Samarjahan Foundation
Website and Samarjeet Randhava's
Website. Samarjeet Foundation,
Samarjeet Randhava's and other
associated companies Social Media
pages which includes Facebook, Twitter,
Instagram and Pinterest.

1l JF Advertisement:
i B

4 Sponsor will be mentioned as a Bronze
sponsor and logo will be included in

Rs. 1 Lakh

Logo Inclusion:

¢ Your logo will appear in a prominent
position on Samarjahan Foundation
Website and Samarjeet Randhava's
Website. Samarjeet Foundation,
Samarjeet Randhava's and other

email campaigns to over 20 lakh email
database with a link to your website.

¢ Targeted promotion as Bronze Sponsor
to over 10 lakh students in 1000
schools and their families in across
India through the CleanMaaGanga
quest.

f

Signage Marketing: .
¢ Your logo will appear on Ganga-e-

Samar billboards and banners in

respective ratio.

Print Marketing:
¢ Your logo will be printed on 50,000
flyers in respective ratio.

Additional Inclusions:

¢ Acknowledgments from the stage
during the event.

¢ 2 VIP seats for dinner with performers.

¢ 2 VIP platinum Ganga-e-Samar passes

¢ 5 autographed artists CD's.

associated companies Social Media
pages which includes Facebook,
Twitter, Instagram and Pinterest.

Signage Marketing:

4 Your logo will appear on Ganga-e-
Samar billboards and banners in
respective ratio.

Additional Inclusions:

¢ 1 VIP seats for dinner with performers.
4 1 VIP platinum Ganga-e-Samar passes
¢ 5 autographed artists CD's.
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Tanak Hari _ 'y
singer, lyricist 2;“5"

SAMARJEET RANDHAWA . M

RUH DI FAKIRI |

singder, lyricist
SAMARJEET RANDHAWA
music
JATINDER JEETU
video director
SANNJU SHARMA

SMS to 54646 for Caller Tunes
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Sufi, Devotional & Qawwali Singer
o

~ President, Samarjahan Foundation
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Sufi, Devotional & Qawwali Singer

President, Samarjahan Foundation
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Give up LPG Subsidy
Help light the flame in Givel s
o s e Ltotele)
By Amritpal Brar
Bathinda: September 17, 2015:

Samarjeet Randhawa is an
upcoming Sufi singer who belongs
to Kanpur in Uttar Pradesh. She

had completed her Sangeet
Visharad from Akhil Bhartiya
Gandharwa Mahavidalaya  in

2003. She had been lecturer for Indian classical
music in Presidium International School Delhi
Samarjeet has learnt music under the music
maestro Ustad Afzal Hussain Khan Nizami from
Rampur

Samarjeet has performed in various parts of India
and gained recognition as Sufi and devotional
singer. Now, she is unveiling her single track music
video album “Ruh Di Fakiri” which is shot at Madh
Island, Mumbai
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Samarjahan Foundation

1/326, Ambikapuram, Shuklaganj, Unnao (UP) - 209861
+91 9210844959, info@samarjahan.org
www.samarjahan.org



